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Maritime Training School
Ma itime Training School has been offe ing boat license courses in Sydney and
Canbe ra since 2009. 

Their expe t trainers b ing up to 35 years of on-water expe ience, delive ing one-
day courses to help students get licensed quickly and confidently.

Challenges

Existing domain authority of the website was quite low in the beginning of the campaign.

Keywords chosen for the campaign have decent search volume and medium competition.

We had to compete with government and educational websites in SERP as these were 

among our top competitors.

Website had a lot of onsite bugs which needed to be analyzed and fixed for improving 

rankings in SERP.

Bounce rate of the website was also high due to look and feel of the site.

Website had a simple informational layout rather than one which can get conversions

Solution

We started with analyzing relevant pages for the targeted keywords. New landing pages 

were created for specific keyword optimized pages.

Meta information which included meta title and meta description was drafted according 

to the relevancy and impressive form user perspective. It will help more users in search to 

land on the website.

Website load time speed and page size were also optimized.

Keyword optimized onpage content was added on the website on the pages.

Interlinking of the webpages was done which help authority to rotate in the website.



Call to actions and form was added on the website to get conversions from traffic driven

on the website.

Client business was registered on local citations website .com.au extension which also 

has decent domain authority for local SEO.

We got relevant high-quality contextual links from high DA, high TF sites.

Results




